
 

 

 

 GLOBAL SOCIAL MEDIA MANAGER, LONDON 

Department – Ecommerce 

Reporting to the Ecommerce Director 

 

THE BRAND 

MATCHESFASHION.COM is the global luxury-shopping destination for men and women, bringing 

together a modern edit of over 400 established and emerging designers. Experience 

MATCHESFASHION.COM online, in its London stores and at No.23, our private-shopping 

townhouse. With over 25 years in luxury fashion, we deliver to over 190 countries and offer 24/7 

advice through MyStylist, our dedicated fashion-concierge team. 

THE ROLE 

To define and implement the global social media strategy across the different platforms, countries and 

departments, in conjunction with the Social Media Editor, PR/Events and eCommerce team, and 

agreement of the Senior Management.  To drive brand awareness, and both acquisition and retention 

through key social media initiatives and ecommerce campaigns 

 

THE RESPONSIBILITIES 

 

 Define the global social media growth strategy: key messages, tone of voice (written + 

visuals), approach per channel and audience. 

 Define the role each platform plays in the above strategy as well as the identification of 

emerging channels relevant to our customer. 

 Implementation of that strategy: delivering the agreed plan across social media platforms, 

ensuring all content is matching the business global strategy and positioning. 

 Bridging social media and ecommerce: working towards a comprehensive plan to promote the 

brand and messages and drive qualified traffic leading to sales. 

 You will have experience of employing the various social ad products available in order to 

meet targets. Including but not limited to: native advertising (Custom, Lookalike, Link), FBX 

(Retargeting, Remarketing, Dynamic product ads), Instagram Business, Twitter ads, Pinterest 

Business and so on.  

 You will champion a culture of optimism by implementing and maintaining (and reporting 

on) key social KPIs across all members of the team and other involved functions. 

 You will work closely with our Affiliate and Partnerships team around social campaign 

management as far as Blogger Outreach and Retention.  

 You will work closely with the various business stakeholders in order to maintain and grow 

our social media identity by overseeing all content production and syndication. 

 You will manage the social calendar (weekly, monthly and beyond), gleaning key 

trending/social topics as well as abiding by the wider retail and marketing calendar to ensure 

360 campaign activity.   

 You will plan, build and execute campaign activity on social, across traditional and emerging 

channels and in tandem with wider marketing briefs across Email, Search, Partnerships, Press 

and CRM.  

 You will oversee creative brief production with the editorial team to ensure asset delivery in a 

timely manner. 

 You will have experience of working on a social media management suite such as Buddy 

Media, Falcon Social or Hootsuite. 

 Have experience of Social Media Listening/Monitoring, and reporting on results, through 

software/programs such as Brand Watch, Radian6 or Synthesio. 

 Manage reporting and analysis on social media to optimise opportunities.  

 Overseeing a team of three (Women’s Social Media Editor, Men’s Social Media Editor and a 

Social Media Intern), you will implement the Strategy and work collaboratively with the 



 

numerous business stakeholders including eCommerce, Editorial, Press, Events, Customer 

Care and others.  

 You will be creatively driven but commercially minded - pushing the boundaries of our 

industry leading content in a way that creates conversion value for the business.  

 Any other duties as reasonably requested. 

 

 

 

ABOUT YOU 

 Extensive Social Media experience either agency or client side, with background in 

luxury/fashion. 

 An understanding of the international social media landscape and how the business can utilite 

these channels to tailor growth as the business expands. 

 An aspirational, yet relatable, taste-level spanning all fashion areas.  

 Excellent communication skills, both written and spoken and a willingness to engage 

effectively across the business. 

 An understanding of the global online and ecommerce market is a must, as well as a real 

interest in the social media landscape.  

 Ability to lead a team, work as part of one and also to be self starter. 

 Flexible with the ability to react positively to rapidly evolving business requirements. 

 Good project management and organizational skills and ability to manage multiple tasks 

 Experience within a multi-channel retail environment preferred.  

 Proven track record of supporting and adding value to business projects through Social Media 

strategy.  

 In depth experience managing paid social campaigns across all channels. 

 Ability and willingness to be highly innovative and ROI driven 

 Strong leadership and management skills. 

 Knowledge of social-shopping and aggregation platforms is a plus.  

 

 

From the moment you join our team we aspire to make your employment experience an 

engaging and memorable one. 

 

If you are energetic, hardworking and thrive in a collaborative and fast-paced environment, 

then please apply with a CV and covering letter stating your salary details and notice period. 


